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Simplicity is the key to brilliance.

I firmly believe in the importance of relevant & bespoke design, personal client care, synergy, accountability, and keeping things simple.



Contents

Skills & Experience

Web Design & Development

Corporate Design

Print & Digital

Contact

4

8

15

23

28



Edmonton 
2011 - 2013
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Manchester
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The world is a book, 
and those who do not travel 
read only a page.

Frankfurt 
2013 - 2015
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Tokyo
2013

Singapore
2010



Christian Matziol // 
Communication Designer and Media Creator //

Web Design & Development // Art Direction // Branding // Corporate Design // Logo Design // Print Production // Film Production & Direction  // Copy Writing // 
Multimedia Production // E-Commerce Conception & Design

https://www.dropbox.com/s/mgrz9iayqu2wsk0/Resume%20Christian%20Matziol.pdf?dl=1
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Adobe Creative Cloud



Web Design & Development

Design

Development

CSS

HTML

jQuerry



Web Design & 
Development



AKAMOTU

Web Design & Development, Copy 
Writing

With the premise “magnificent things 
are simple” in mind, the design 
of AKAMOTU focuses on a very 
clean design language. Light sans 
serif fonts, floating text containers, 
subtle accents, minimalistic image 
sliders and an unobtrusive sandwich 
menu overlaid on a single full frame 
background image were used to 
visualize the notion of simplicity. 
The design is underlined by copy that 
uses to the point, plain language to 
reinforce the key idea throughout all 
pages

HTML 5, CSS 3, jQuery, JavaScript

Responsive multi-page layout

Time Frame: 4 weeks

Commercial Project



RE:STAFF

Web Design/Concept

The brief for this project was to create 
a web design draft for a recruitment 
company targeting the London 
Shoreditch IT, Insurance and Digital 
Design professionals. Key requirements 
were the inclusion of atypical 
imagery, highlighting corporate social 
responsibility and a design that puts 
the candidate first and considers 
mobile users. 

The “kaleidoscope” design principle 
employed clearly emphasises the 
different facets of each individual 
candidate and the company’s 
awareness of their unique 
requirements. It features pop-out 
navigation and social media menus, 
and animated transitions. In addition, 
the site uses a wealth of different touch 
and gesture interactions.

Responsive one-page/multi-page 
layout

Time Frame: 48 hours

Design Challenge



PINNACLE CONSULTING AND 
MANAGEMENT INC.

Web Design/Concept

Pinnacle Consulting and Management 
Inc. is a Canadian supply chain and 
HR management company based in 
Edmonton, Alberta.

The design of the site draws upon the 
existing logo and its colour scheme, 
current corporate design collateral, 
company name, and the complexity 
and magnitude of supply chain 
management, while referencing the 
geographic location.  

Responsive one-page/multi-page 
layout

Time Frame: 4 days

Commercial Project



GOLDEN RICE BOWL

Web Design

“It’s the small things that make all 
the difference.” The Golden Rice Bowl 
specialises in reinventing Szechuan 
Cuisine and delivering traditional 
dishes with a twist.

The design of the website puts the food 
first through a full frame background 
image slider. Navigation elements and 
content are delivered in semi opaque 
slide-out frames, delivering a seamless 
experience and visually underlining 
the modern take on traditional cuisine. 
Based on the menu selection, the 
images in the background transition 
from one category to the next.

HTML 5, CSS 3, jQuery, JavaScript

Responsive one-page layout & mobile 
version

Time Frame: 2 weeks

Commercial Project



PROTOLOGIC

Web Design & Development, Copy 
Writing

As a start-up media, marketing and 
PR firm, Protologic commissioned the 
creation of a tag line and the design of 
multiple touch points on the basis of 
the existing collateral, logo and colour 
scheme.

Following the idea of the new tag line 
“Design meets science,” the website 
utilises geometric illustrations, 
reminiscent of molecules to evoke a 
sense of the scientific method. Bold 
red lines paired with a sans serif font 
create a feel of authority. Mirroring the 
design of the site, the copy relates facts 
and numbers to design solutions and 
the services offered. 

WordPress, HTML 5, CSS 3, PHP, 
jQuerry, JavaScript

Responsive one-page/multi-page 
layout

Time Frame: 3 weeks

Commercial Project



LINGERIE LEMLER

Web Design & Development

The brief delivered by this award 
winning lingerie retail store asked for 
a website to showcase the store, provide 
information about its history and the 
carried brands, and allow clients to 
leave feedback through a rating and 
comment system.

The website delivers full frame imagery 
of the store, alternating between wide 
angle shots and close-up. High quality 
product images give the visitor a 
visual idea of the brands carried and 
underline the quality of the products. 
Nearly transparent content frames, 
the type, and subtle design accents 
communicate a sense of refinement 
and reflect the modern interior of the 
store.

HTML 5, CSS 3,  jQuerry

Multi-page layout

Time Frame: 4 weeks

Commercial Project



Corporate
Design



PIXEL CURL

Name Creation & Logo Design

Understanding the multitude of digital 
media and its nature played a major 
role in the conception of this name 
and logo for a digital production 
company. Pixel Curl refers both to the 
smallest portion of any digital artefact 
as well as to the “flood of digital 
content” and the increasing number 
of production means available (like 
a wave that forms a curl as it grows 
bigger).

Deliverables: Logo

Personal Project



BIOWARE

Logo & software icon

BioWare is an award winning video 
game studio and part of Electronic 
Arts. For a newly developed metrics 
system, BioWare held a logo and icon 
design competition. The submitted 
and winning design draws upon 
the colour theme used in BioWare’s 
visual identity system and indicates 
the nature of the software through an 
abstract graph logo mark that doubles 
as the software’s  icon. The logo mark 
has been designed with icon properties 
and aspect ratios in mind to create 
an effective, easily identifiable symbol 
across devices and platforms.

Deliverables: Logo & Icon

Design Competition



WESTERN VARIETIES

Logo Design

As a wholesale supplier of First Nation 
Pendleton products, Western Varieties 
wanted a new logo that would 
communicate their Pendleton product 
ranges, target the Native American 
community but without alienating any 
other target groups.

The logo depicts a buffalo on a 
rock plateau that creates a strong 
association with Native American 
culture. The choice of colours add an 
additional layer of meaning targeted 
specifically at the First Nation 
community, who consider white 
buffaloes as sacred. While the logo 
creates a strong association with the 
“Wild West”, it maintains a level of 
generality that makes it accessible to 
all consumers.

Deliverables: Logo

Commercial Project



PROTOLOGIC

Corporate Identity Collateral

In line with the concept created for the 
new Protologic website, the stationery 
for Protologic has been designed to 
reflect the “Science meets Design” tag 
line and to reinforce the visual brand 
identity through repeated use of the 
logo, the word mark and the colour 
theme.

Deliverables: Stationery

Time Frame: 4 days

Commercial Project



YELLOW HOUSE

Name Creation & Logo Design

Based on the design challenge to 
create a friendly and fresh logo for 
a residential painting company, 
the developed logo features a warm 
yellow and a display font word mark 
that makes use of the logo mark’s 
colour theme and gives the logo a 
welcoming and open appearance. 
The logo immediately communicates 
the companies line of business and 
reinforces the brand name visually.

Deliverables: Logo

Time Frame: 48 hours

Personal Project, Design Challenge



LUXURY NIGHTS

Corporate Identity Collateral

Luxury Nights commissioned the 
design of stationery and business 
cards with the request to add an 
element of luxury and exclusiveness.

In correspondence with the pre-
existing word mark, the design 
features a lavish floral element with 
a subtle silver gradient effect that 
has been applied to the previously 
plain black word mark as well. The 
letterhead is watermarked with 
the same floral design element and 
features an unusual 2/3 - 1/3 layout 
with plenty of white space.

Deliverables: Business Cards & 
Stationery

Time Frame: 48 hours

Commercial Project



DINA MARSA

Logo Design

Being a realtor in Edmonton, 
Canada,  Dina Marsa asked for a 
logo design that would be indicative 
of her profession and have a strong 
connection with Edmonton.

The logo shows a stylized silhouette 
version of Edmonton’s skyline 
as seen from the popular Mutart 
Conservatory, indicating Dina’s 
familiarity and connection with 
the city. Through the depiction of 
predominantly commercial property, 
the logo mark points to her focus 
on commercial real estate, which 
is underlined by the use of a very 
light and modern typeface and the 
monochrome colour scheme.

Deliverables: Logo

Commercial Project



Print &
Digital



TACTICAL MARKETING

Promotional Postcard

For the Tactical Marketing courses, 
the client requested the design of a 
promotional postcard to be distributed 
at a networking event.

The produced card employs several 
mechanisms to grab the audience’s 
attention. The front shows overlaid 
text which is hard to read unless the 
viewer wears anaglyph 3D glasses. 
Depending on which eye is closed, 
only one word remains visible. 
The backside was designed with an 
anaglyph 3D effect, making the text 
and the 3D cube element appear to 
pop out from the paper.

The postcards were distributed on 
dining tables at the venue along 
with a limited number of 3D glasses 
encouraging attendees to share them 
and talk about the cards.

Medium: Print

Time Frame: 1 week



AKAMOTU

Services Brochure, Copy Writing

The services brochure for AKAMOTU 
is designed with the same approach 
as the website - simplicity. Large 
images featuring single line statements 
introduce the spread content and 
prime the reader. The copy features 
generous leading and is surrounded 
by ample white space creating a 
minimalistic look and underlining the 
simplicity approach. 

Interactive links to the website, for 
sending emails, and an attached 
inquiry form allow the user to quickly 
and easily get in touch with the 
company and get more information. 

The brochure is distributed as digital 
document in two versions as either 
file attachment for offline viewing or 
a browser compatible online version 
available through a direct link.

Medium: Digital

Time Frame: 8 days



PROTOLOGIC

Services Brochure, Copy Writing

The brief for the Protologic services 
brochure asked for a simple services 
brochure and company introduction 
to be left with clients following 
meetings or pitches.

To ensure unity among all materials, 
the brochure’s cover features the 
same geometric watermark used for 
the website and stationery. Colour 
scheme, typeface, and header layout 
follow the new visual standard and - 
as with the website - are designed to 
evoke a sense of authority by referring 
to the scientific method. This is 
underlined by the illustrations used in 
the background.

The brochure opens in the centre and 
gives the ribbon design of the cover 
more prominence by using the logo 
mark as a seal.

Medium: Print

Time Frame: 5 days



EDMONTON UNITED SERVICES 
INSTITUTE & PROJECT HEROES

Promotional Postcard

For this project a one sided postcard 
had to be created that promotes 
two joint events - a dinner and a 
photograph exhibition featuring 
Afghan war veterans.

To indicate the cooperation, the 
design uses silhouette illustrations 
that indicate the main aspects of the 
respective event. A two colour scheme  
and 180° division separate the copy for 
each happening.

Medium: Print

Time Frame: 48 hours



It all starts with a simple “Hello.”
Phone: + 44 (0)7410 534043

Email:  chris@akamotu.com

Web:  akamotu.com

http://www.akamotu.com
http://www.akamotu.com


Christian Matziol 
Communication Designer and Media Creator 

\\ 2015 //

https://www.dropbox.com/s/mgrz9iayqu2wsk0/Resume%20Christian%20Matziol.pdf?dl=1
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Christian Matziol
Communication Designer and Media Creator


Phone: +44 (0)7410 - 534043
Email: chris@akamotu.com


Highly versatile communication designer and media creator with strong project management and film 
making skills, a talent for turning ideas into products, and a great track record of developing effective
multimedia campaigns, web sites and brands.


 ▪ Web Design
 ▪ Corporate Design 
 ▪ Art Direction
 ▪ Branding
 ▪ Film Direction & Production
 ▪ Print Production 


 ▪ Copy Writing
 ▪ Multimedia Production
 ▪ Team and project management 
 ▪ E-Commerce Conception
 ▪ Communication skills
 ▪ Organisational skills


 ▪ Problem identification & solving
 ▪ Analytical and critical thinking
 ▪ IT Maintenance
 ▪ System evaluation
 ▪ Bilingual: English/German


Core Competencies


2013 – Present:


AKAMOTU (freelance),
Frankfurt, Germany
Tokyo, Japan
Edmonton, Canada


2013:


Edmonton Home Pros,
Edmonton, Canada


2012 – 2013:


BioWare,
Edmonton, Canada


Communications Designer and Marketing Developer //


Designing a variety of communication and marketing collateral ranging from 
traditional print media to modern interactive platforms. 


 ▪ Building responsive multi-platform websites on the basis of CMS systems 
and fully custom coded solutions, such as international e-commerce 
solutions with multilingual, localised user interfaces and product 
catalogues


 ▪ Conceiving new brands and corporate identities including name creation, 
corporate design, web design, marketing and advertising collateral


 ▪ Planning and creating presentations and targeted marketing strategies
 ▪ Copywriting and editing content for web, print and speaking 


engagements


Communications and  Marketing Manager //


Managed the development and production of marketing and advertising 
collateral in collaboration with other departments and external partners.


 ▪ Significantly boosted brand awareness by updating the company’s look 
and brand identity with a unique and easily identifiable design 


 ▪ Created promotional print and web collateral including brochures, flyers, 
cards, email invitations and promotion websites


 ▪ Developed multi-ethnic marketing strategies and increased sales leads 
from print media by means of targeted newspaper ads using cultural 
markers and signifiers


 ▪ Organised CRM and implemented monitoring systems for employee 
performance evaluation


QA Development Tester //


Filed detailed bug reports, collaborated with teams across multiple studios 
to follow up on issues, and aided in the creation of marketing and branding 
collateral.


 ▪ Filed and regressed bugs with most accuracy for Mass Effect 3 Special 
edition Wii U (shipped & credited) and Citadel DLC (shipped & credited)


 ▪ Worked with localisation team and reviewed German titles, helping to 
improve internal localisation efforts


 ▪ Taught myself to use the UDK and other animation and game design tools 
to increase testing & debugging abilities as well as developing cinematic 
and level design skills


 ▪ Won internal design competition with my logo for an internal software 
solution  (Biometrics)


Work Experience
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2005 – 2012:


Freelance, 
Dunedin, New-Zealand
Singapore
Frankfurt, Germany
Bournemouth, UK


All about ad,
Frankfurt, Germany


Arts & Others Communications,
Bad Homburg, Germany


Media Designer, Writer, Filmmaker //


Created print and web collateral for small to medium business clients with a 
particular focus on web, logo and corporate design, wrote technical articles, 
troubleshooting instructions, application manuals and gadget reviews, and 
directed multiple shorts and minis. 


 ▪ Provided customer oriented logo, corporate, print and web design on the 
basis of careful analysis of customers’ design and marketing needs


 ▪ Created search engine optimized websites that significantly increased 
visibility and consistently positioned clients’ sites among top 3 search 
results for all relevant keywords


 ▪ Wrote and directed low-budget short films based on original ideas 
such as the 20 minute Chinese language film “Mr Siu”; assuming overall 
creative responsibility and efficiently and cost-effectively managing pre-
production, shooting and post-production processes


Education and Qualifications


2009 – 2010:


Bournemouth University
Bournemouth, UK


2005 – 2007:


University of Otago
Dunedin, New Zealand


2002 – 2004:


Adolf-Reichwein-Schule
Neu-Anspach, Germany


Master of Arts (Distinction) //


Directing Digital Film and Television
Graduated with Distinction


Bachelor of Arts (1st Hons) //


Double Major in Film and Media & Communications
Additional Minor in Visual Culture


Abitur (A-Level equivalent) //


Majored in English, German, Biology, Politics and Economics


Technical Proficiency


 ▪ MS Office & MS Project
 ▪ Adobe Creative Cloud 


(e.g. Acrobat, Photoshop,  
Dreamweaver, InDesign, 
Illustrator, Encore, Flash, 
Premier Pro, Lightroom, 
Audition)


 ▪ Extensis Suitcase Fusion 
Maximizer


 ▪ Sage Act!
 ▪ Quark Xpress
 ▪ Paymo
 ▪ Gorilla
 ▪ Spoon.Net


 ▪ Team Viewer 
 ▪ Unreal Development Kit
 ▪ Dragon Age Toolset
 ▪ DevSuite
 ▪ Filezilla
 ▪ IE/Firefox/Chrome/Opera 


(Desktop & Mobile)


 ▪ Windows 2000/XP/Vista/7/8
 ▪ Mac OSX
 ▪ VMWare/Virtual PC/Parallels
 ▪ Windows Mobile/Android/iOS
 ▪ HTML5


 ▪ CSS3
 ▪ jQuerry
 ▪ WordPress
 ▪ XML
 ▪ Prestashop


 ▪ Bigcommerce
 ▪ Freshbooks
 ▪ Harvest Accounting
 ▪ PayPal Developer
 ▪ Sharepoint


Software //


Environment and Code //


Christian Matziol
Communication Designer and Media Creator


Phone: +44 (0)7410 - 534043
Email: chris@akamotu.com





